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M.B. Maletskaya, 
P.N. Datkova 

 
COMPETITIVE ADVANTAGES IN THE ELECTRICAL  

PRODUCTS MARKET 
 
Electrotechnical industry constantly develops that leads to annual electrical 

products marketing development. The number of electrical products sellers increase 
all the time.  In this connection competitive landscape research and strengths of com-
pany become relevant. Therefore it is necessary to analyze and estimate target cus-
tomers’ preferences. The electrical products market in Russia and intense competition 
problem between the trade organizations of the market were considered in the article. 
Four the most significant for customers groups of values and electrical products pa-
rameters were identified. The key areas of activity for the company development 
were identified for market dominance. 

Keywords: Electrical products; competition; competitiveness; external com-
petitive advantage; electrical products market; target customers’ values. 
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